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Sales of air-based package holidays declined - Turmoil in seasons and spending behavior

The warm summer weather that has blessed Finland in recent years is now reflected in a clear decline in
sales of air-based package holidays to international destinations. The growing independence of Finns in
purchasing travel services is also affecting the sales of package holidays. The weak economic situation and
global political challenges are also bound to have an impact on Finnish travel. However, travel services are
still being purchased from travel agencies, which is reflected in the positive sales development of the entire
travel agency sector.

The Association of Finnish Travel Industry (SMAL) has compiled the traditional package travel' statistics,
featuring air-based package travel from Finland to international destinations in 2024 sold by its member
companies. In total, around 645,000 packages were sold, which represents a 7.9 % decrease compared to
2024. In 2025, the combined turnover of tour operators organizing air-based package travel was EUR 726.4
million, a decrease of 1.6 % compared to the previous year. The smaller percentage in turnover is explained
by price increases and the fact that customers are increasingly purchasing higher quality services. SMAL's
statistics on travel sales for the entire industry show growth in the purchase of individual travel services, with
travel sales for the entire industry growing by more than 4 %. Finns are traveling as before, but instead of
ready-made packages, some customers are booking travel services separately.

In 2025, nearly 595,000 packages were sold to destinations in Europe, the Middle East, and North Africa.
Greece has been the most popular destination for Finns for several years. Nearly 209,000 packages were sold
to Greece, although this was a 6.8 percent decrease from the previous year. The second most popular
destination among Finns is Spain, with nearly 161,000 packages. This represents a 13.9 percent decrease
compared to the previous year. The majority of packages to Spain, nearly 127,000, were to the Canary Islands.
The third favorite destination for Finns is Tiirkiye, with nearly 43,000 packages. Among North African
destinations, Egypt has made a strong comeback in the past couple of years. The destination's popularity
continued to grow in 2025, with the number of package tours exceeding 11,000 (an increase of 40.4 %). In
the Middle East, the United Arab Emirates was the most popular destination, with around 3,750 packages,
an increase of 3.8 % on the previous year.

There was a slight increase in the number of package tours to long haul destinations, with around 50,400
package tours to the region. Thailand has been a high-volume winter destination for years and was the most
popular long haul destination with almost 26,000 packages. Cape Verde, with over 8,500 packages, was the
second most popular long haul destination.

Travel bookings made later than before — Weather an increasingly important factor in decision-
making

Although this year's package tour statistics are somewhat negative, there is a clear trend, especially for
summer destinations. Customers are booking their holidays later than before, as they wait for the weather
forecast for their vacation period before making travel decisions. Traditional midsummer holidays
destinations have lost popularity as Finns have decided to enjoy the warm weather at home. Finns are now
traveling to Mediterranean destinations more than ever during early summer and early fall. This is a welcome
change in the sense that evening out seasonal fluctuations and reducing peak seasons is vital for many
European destinations.

It is also interesting to follow destinations that have managed to increase their popularity in the statistics.
These destinations do not compete with the most popular destinations in terms of customer numbers, but
they are attracting increasing interest among Finns. Direct flight connections influence the popularity of many
destinations, and this is also evident in these statistics. One such destination is mainland Portugal, which
jumped to a new ten thousand figure. Nearly 27,500 packages were made to this destination in 2025. Another
growing destination is Morocco, which received just over 1,100 packages. In addition, many European
destinations, such as in Belgium and Switzerland, grew in popularity as package holiday destinations.
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The number of international cruises declined after several years of growth

The number of long international cruises, approximately 9,400, was unexpectedly down. In Europe, cruises
are operated in the Mediterranean, the Baltic Sea, off the coast of Norway, and in the North Atlantic. The
number of these cruises, nearly 6,600 voyages, fell by 7.7 percent. The most popular long haul cruise
destinations for Finns are the Caribbean, South America, Antarctica, the Panama Canal, and Central America,
but cruises are also made to many less common destinations. The number of long haul cruises was
approximately 2,800. It should be noted, however, that the above figures are provided by the tour operators
and do not include the so-called 'self-booked' cruises booked by individual passengers.

T Herein a travel package is defined as a combination of international travel services coordinated by a tour operator, lasting for at
least 2 days and including at least flights and accommodation. The travel package concept defined by the Package Travel Act is
broader than the one used here. The statistics do not, therefore, include all those trip types that are included in the Act. Figures also
do not include services for accommodation and transportation alone.

Top ten list for 2025

Order in 2025 Order in 2024 Number of passengers

1. Greece (1.) 208 809
2. Spain (2.) 160 979
3. Tirkiye (3.) 42 956
4. Cyprus (4.) 29 345
5.Portugal (7.) 27 410
6.Thailand (6.) 25908
7.ltaly (5.) 23310
8.Egypt (*) 11 652
9.Croatia (8.) 11222
10.Cape Verde (*) 8425

On the statistics

SMAL and its predecessor SMY have compiled statistics on package travel since 1965. The travel industry has
changed considerably since those times. The package travel concept has changed forms over the years and
traditional package travel holidays are more and more frequently joined by flight+hotel or similar
arrangements that are booked online. These are also considered package travel. Travelers increasingly also
book their own tailormade trips according to their own desires. These trips are now more often included in
the statistics on package travel as well, since 2018 legislation on package travel added other types of travel
to the statistics as well. A majority of the figures are based on the sales of package travel holidays that are
produced on a serial basis. For this reason, popular European city destinations, for instance, are not
represented in the correct proportion in the statistics.

Additional information: CEO Heli Maki-Franti, SMAL, tel. +358 9 4133 3550
Annex: Air-based package holidays in 2025



